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Abstract 
The present paperwork is a theoretical and practical approach on the impact that information and knowledge have upon 
nowadays tourism economy. The main part of the work resides in establishing the roles of each concept in turn and reaching 
out the correlations between them. The start confusion between information management and knowledge management 
comes from the previous mistake of taking information as knowledge or otherwise. Information and knowledge are tools 
within the tourism economy and the most fashionable channels to use them have now become the social networks. Social 
networking is just one arm of web 2.0 phenomena and is expected to be a new pillar of today businesses in tourism. Within 
the contents of this paper we tried to give information, knowledge and networking the chance to emphasize their 
characteristics, to convince with strong arguments and to bring cooperation opportunities. The final outcome of theory and 
series data analysis is positive and strongly inviting for tourism companies, governments and individuals in order to reach 
out the benefits of the IT structures.    
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1. Introducing Knowledge vs. Information Technologies in Tourism 
 
Nowadays, it has been widely agreed that a defining aspect of the new tourism economy is the 
continuously increasing importance of knowledge. And as we have already gotten used to, it can’t be described 
neither by a couple of issues nor within a few phrases, as today’s facts are strongly interdependent and out of 
these may arise the strangest events. This era the economy has been named the knowledge economy, and there 
are various interpretations and arguments to this phrase. The purpose of this paper is to follow up the red wire 
and get to the bottom of these. We shall further discuss the ostentatious/staring issues in the domain. 
To begin with, we have to mention that nowadays there are two important types of knowledge industries to 
consider: first, there are those industries which major product is knowledge itself; then there are industries that 
manage or convey information. The first group includes industries such as software, biotechnology, and 
information technology hardware; and occupations such as engineers, scientists, programmers, and designers, 
whose major output is research that translates into new products and services. These industries are driven not 
by machinery, skilled shop floor workers, or even capital- although these all play a role- but rather by 
individuals engaged in research, design, and development. While these industries make up less than 7 percent 
of the economy's output, they are considered to be in many ways key drivers of the new tourism economy. Just 
as capital - and machinery- intensive industries (e.g., autos, chemicals, steel) drove growth in the 1950s and 
1960s, the tourism firms are the growth engines of the new tourism economy. On the other hand, a large share 
of the economy is now involved in managing, processing, and distributing information. These industries 
include hotels, restaurants, travel agencies, tour-operators, entertainment firms, insurance, advertising, and 
much of government and education; and occupations such as managers, travel agents, hotel managers, lawyers, 
bankers, sales reps, accountants, and teachers. In these industries, effective handling and managing of 
information, rather than breakthrough knowledge generation, are the keys to success. 
The increased importance of knowledge means that the net stock of intangible capital (e.g., education and 
research and development) has grown faster than tangible capital (e.g., buildings, transportation, roads, and 
machinery). In the New tourism economy, intangible capital has become at least as important as tangible 
capital, and a greater share of the value of tangible capital is based on intangible inputs. As we have become 
richer, we have increasingly consumed services and goods with higher value-added content.  
 
2. Humanization of technology 
 
An Information Technology perspective of what the future holds often presents a science- fiction vision: 
one that is seamlessly efficient but, at times, cold. In an era when travellers want more control, comfort, 
security and personalization, there is a real opportunity for technology to deliver something else – an engaging, 
human-centric interface with customers. Technology is becoming available that can identify and intuitively 
respond to people’s individual needs, and this humanization of technology will underpin the ability of travel 
providers to deliver exceptional customer experience in the future. It is also about converting travel into a 
simple and hassle-free experience. Today’s travel industry is built and structured around experienced travellers. 
With a growth in travel predicted, and the continued globalization of travel and tourism, the travel experience 
would benefit from being built around simpler and friendlier processes. For example, a business traveller 
running late for his flight would appreciate being able to quickly reschedule onto the next available flight. If a 
child is flying unaccompanied, parents will want to know he is well. If a tourist is nervous about finding his 
way through a foreign airport, he needs to be able to find guidance. The ability to deliver such benefits and 
make the humanization of travel technology possible already exists.  
With this human-centric focus in mind, we expect that there will be four main areas of focus for 
technology development: 
 Digital personal identities (detailed customer information held digitally and therefore easily and  
 quickly accessible), which will enable a far more personalized service; 
 Integrated Information systems that combine information from a variety of sources; 
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 Real-time information delivered to individuals based on need and location; 
 Increased customer interaction through social computing. We also expect to see a rising level of visual 
information technologies become cheaper and more sophisticated. 
Supporting these technological developments is the continuing evolution of processing power, which will 
enable mobile communication devices to become even more sophisticated. Current and new technologies with 
a human-centric focus will be deployed by travel providers to optimize travellers’ journeys. Development of 
open systems architecture and web-based applications empowers travel providers to place the customer at the 
heart of all systems. Of course, many of these technologies currently exist or are already under development. 
However, in the future we expect them to emerge as mainstream and ubiquitous, although technology adoption 
will vary by region and carrier segment. 
 
Transforming the customer experience from booking to baggage collection  
 
Developments in each of these four areas of technology will have a profound effect upon the customer 
journey at all four key stages: booking, check-in, in-flight and baggage collection. Thoughts about these 
innovations are detailed in this report, with those innovations that are specifically relevant to a particular tribe 
also described in the Tribe section of this report. 
 
3. What is needed to make the vision happen? 
 
At the heart of the humanization revolution is each traveller’s sophisticated digital identity, which would 
be capable of flexibly interfacing with the systems that control the travel process at all stages of the journey. 
However, this will only be possible if the multitude of IT systems that are operated by travel providers 
including airlines and airports can be integrated to the degree that they ‘speak a common language’. Critically, 
these future technologies must also provide an infrastructure that is cost efficient to implement and manage, as 
the commercial pressures on the travel industry will only intensify. This humanization of technology offers the 
travel industry great opportunities to strengthen customer relationships as they prepare for the future. By 
deploying integrated and intelligent systems developed to serve customers’ needs as they journey, travel 
providers will be able to develop services that improve customers’ travel experiences. New technologies will 
enable future travelers to be instantly recognized making the customer journey a seamless experience. 
 
Tailored services and loyalty programs 
 
The ability to store detailed passenger information will allow travel providers to tailor the services they 
provide to the individual at all stages of the journey. As the customer stands at the check-in, or attempts to 
make changes to travel plans, fast, intelligent database analysis will enable an instant and accurate 
understanding of the current and potential future value of each passenger. Travel providers can then tailor their 
services and build customer relationships accordingly. 
 
Personalized destination information  
 
As customer information systems become more sophisticated and based around the individual, travel 
providers will be able to ensure that travellers receive personalized health information, details of leisure 
pursuits and other information that will enhance their journey. 
Portable access to digital identities. Easy customer recognition via devices giving access to personal details – a 
credit-card sized ID, or even on a SIM card or a mobile device itself, containing information such as biometric 
details and travel itinerary, visa status and a PNR (Passenger Name Record – an electronic record where 
passenger and travel data is stored) chip. This will enable passengers to feel in control, and travel companies to 
streamline and personalize customers’ journeys. Processing of bookings online through secure exchange of data 
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between trusted travel partner websites will be enabled; and security clearance and access to pre-purchased 
services will be faster and more convenient. 
 
Ultimate biometric identification. The development of biometrics will create the ‘journey of our dreams’ by 
utilizing less obtrusive security practices. By using camera technology, airports will be able to scan crowds and 
recognize all travelers, eliminating the need for exhaustive check-in procedures.  
 
Digital memories management. Massive storage and indexing technology will allow travelers to recall what 
they did on trips in the past, allowing them to repeat past experiences. 
 
Integrated hand-held devices. Combined ‘chip-and-go’ passport and multiple PNR devices will not only allow 
passengers to move through the various stages of their journey quickly using swipe ‘master security cards’ at 
different points or terminals: the same card may in future be used to unlock car rentals and check into pre-
booked hotel rooms. 
Integrated systems that combine information from a variety of sources will enable travel providers to tempt 
customers with far more accessible and sophisticated offers delivered seamlessly. 
 
Generalized online & offline merchandising. Boosted by new technologies that offer more choice and 
personalization, travel sales will adopt the high street retailer approach and unbundle the traditional package of 
travel services. This will be reflected in proactive up-selling, calendar displays, e-vouchers and e-services 
developed depending on travelers’ profiles. 
 
‘Natural shopping’ for travel. Travel will be bought and sold as a commodity. Integrated technologies will 
allow sales to be pushed out to potential travelers e.g. at regular stores. The development of mobile payment 
systems will facilitate easier and more spontaneous shopping for travel. High street retail outlets may start to 
offer travel ‘packages’ that people can buy in the way they buy vouchers today. 
 
Integrated consumer-facing sales systems. Integrated sales systems will expand the ability of travel companies 
to cross- sell travel and ancillary services to passengers including local transport connections such as bus, train 
or underground passes. It could also include recommending sales promotions at travel hubs or local cultural 
events. Combined with knowledge of customer history, needs, location and preferences, this will enable a 
powerfully personalized offer to be presented to the traveler who can access and modify his plans at any point 
of the journey. It will also allow for increased m-commerce, for which data service technology is used (via 
mobile telephony) to purchase goods/services. 
 
Automated expenses payments. Increasingly, back-office systems will be fully integrated with payment 
systems which will mean that all business expenses will be recorded and reimbursed automatically and in real-
time.  
 
Integrated airport and airline systems. Multiple systems ‘speaking the same language’ may connect airport 
and airline operations allowing speedy passage through airports, including painless check-in, free of delays 
caused by security checks. 
 
What does nowadays’ knowledge mean? “He who receives an idea from me receives instruction 
himself without lessening mine; as he who lights his taper at mine receives light without darkening 
me.”(Thomas Jefferson) The bottom line is that unlike capital and labour, knowledge strives to be a public 
good or what economists call "non-rivalrous". Once knowledge is discovered and made public, there is zero 
marginal cost to sharing it with more users. Secondly, the creator of knowledge finds it hard to prevent others 
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from using it. Instruments such as trade secrets protection and patents, copyright, and trademarks provide the 
creator with some protection.  
Some knowledge may matter more than other knowledge as there are different kinds of knowledge 
that can usefully be distinguished. Following, we shall briefly introduce some examples. Know-what, or 
knowledge about facts, is nowadays diminishing in relevance. Know-why is knowledge about the natural world, 
society, and the human mind. Know-who refers to the world of social relations and is knowledge of who knows 
what and who can do what. Knowing key people is sometimes more important to innovation than knowing 
scientific principles. Know-where and know-when are becoming increasingly important in a flexible and 
dynamic economy. Know-how refers to skills, the ability to do things on a practical level.  
Knowledge gained by experience is as important as formal education and training. The implication of 
the knowledge economy is that there is no alternative way to prosperity than to make learning and knowledge-
creation of prime importance. There are different kinds of knowledge. "Tacit knowledge" is knowledge gained 
from experience, rather than that instilled by formal education and training. In the knowledge economy tacit 
knowledge is as important as formal, codified, structured and explicit knowledge. 
According to New Growth Economics a country's capacity to take advantage of the knowledge 
economy depends on how quickly it can become a “learning economy”. Learning means not only using new 
technologies to access global knowledge, it also means using them to communicate with other people about 
innovation. In the "learning economy" individuals, firms, and countries will be able to create wealth in 
proportion to their capacity to learn and share innovation. Formal education, too, needs to become less about 
passing on information and focus more on teaching people how to learn. At organisational level learning must 
be continuous. Organisational learning is the process by which organisations acquire tacit knowledge and 
experience. Such knowledge is unlikely to be available in codified form, so it cannot be acquired by formal 
education and training. Instead it requires a continuous cycle of discovery, dissemination, and the emergence of 
shared understandings. Successful firms are giving priority to the need to build a "learning capacity" within the 
organisation.  
 
 
The Online Community is the Enterprise Revenue 
 
Today’s world is characterized by variety and choice. It is up to each individual to decide what kind of life 
to live and for how long. Here we refer to the fact, that there are many types of societies, to which people 
choose to belong to and to conform with as long as they enjoy themselves. This is the match point for 
companies to struggle in order to grow their specific world by attracting more and more individuals and feeding 
their interest towards the company’s benefit.  
In the Social Networking industry, the two sectors that show the largest potential for revenue are: (1) 
Enterprise Social Networking (also known as Business Social Networking) and (2) Mobile Social Networking. 
Both are exciting spaces to watch, with the industry being re-invented with each new technology being 
introduced to the market. 
Enterprise Social Networking: Intra corporate Networking has grown significantly over the last 4 years. 
Many desktop software companies are embedding social networking for enterprise applications. As a way to 
increase productivity, idea sharing and increased business performance, enterprise social networking has found 
its way in the workplace as a collaboration tool. Mobile: Many experts in the industry agree that mobile usage 
of the internet will eclipse computers and laptop usage. For the social networking industry, this technology 
represents the road to the future. Mobile social networking is the strongest in Europe and is growing 
significantly in the Far East.  
The web 2.0 revolution is changing our lives. It is a fast spinning swirl that engulfs both our personal and 
professional environments. Social Networking is a concept that federates all of these changes and is at the 
centre of this transformation. Tools and behaviours which sprang from the consumer area are now making the 
transition to the corporate world, with diverse implications for businesses.  It is exciting to monitor the way in 
1774   Gabriela Cecilia Stănciulescu and Felix Dumitrescu /  Procedia Economics and Finance  15 ( 2014 )  1769 – 1778 
which it will eventually change the way they work.  
Further, we shall discuss some predictions and challenges for business, but let us start with the main 
notions and principles embraced in the concept of Social Networking: 
• Electronic tools can increase the number of active connections each person can maintain (human limit is 
around 150 stable relationships); 
• The ‘six degrees of separation’ concept, meaning that virtually any two individuals on the planet can be 
connected in six steps; 
• Weak ties (contacts you rarely see and barely know) often create more value when you need help than 
strong ties; 
• In every demographic set, for a given incidence (marketing campaign, application deployment) there is as 
much opportunity in the main target small group as in the numerous niches constituting the long tail: 
applications such as e-commerce and social networks are delivering value for and from this ‘long tail’; 
• The new generation just starting their working careers, also called the Millenials, consists of digital natives 
–born with a mouse in their hand, who have mastered the Internet and the PC and have a radically different 
approach to computing, with profound implications for the professional world. 
 
Social Networking takes advantage of all the above notions to produce tools that foster collective 
intelligence, collaborative work and support communities; not only social networks but also search engines 
(where result order is based on the number of hits from the wide community), blogs, wikis, collaborative 
tagging and instant messaging/presence features, to name a few, are part of the Social Networking movement. 
It is a constantly changing area where applications integrate with each other and new features are regularly 
launched.  
 
4. Social Networking and Knowledge Management in Tourism Organizations 
 
The above presentation of two distinct concepts revealed them to be strongly related regarding both 
purpose and results. The web 2.0 opportunities increase organizations’ interest and will greatly influence their 
work. As web 2.0 is rapidly spreading and embraced, organizations are being forced to adapt along and do their 
best to reach a compatibility stage. We consider that those who approach accordingly the implementation of 
knowledge management won’t miss out the benefits of web 2.0 integration. As in negotiation this is a win-win 
situation, because both parties have their gain: companies improve their work and clients have the chance to 
obtain perfect services.  
 
Thorough adaptation of social networking to the organization’s activities shall bring sooner than later some 
of the following results:   
 
1. Change of communications. Social Networking is bringing a broad new range of technology 
innovations to communications: multimedia, presence, interactivity, etc… Now, customers are not 
only looking for the value of the products, but for corporate values that make sense.  
2. Change of vision. As businesses become more transparent to the increasing volume of information 
available online, employees will rely more on the enterprise culture, and in parallel, stakeholders will 
seek proof of corporate social responsibility awareness, made inevitable by the growing transparency. 
Eventually, organizations will define their “unified collaboration and communication” strategy at the 
highest level / the vision. 
3. Change the organization. Many businesses debate how they can flatten the pyramid, to gain the 
benefits of start-ups with their associated adaptability and fast growth models. Most will see very 
different consequences, roles and responsibility mutations as a result of Social Networking: managers 
will need to adapt and become Social Networking experts; knowledge management professionals will 
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become the architects of this evolution; and the IT group will need to work much more closely to 
Knowledge Managers and users to enable the new applications.  
4. Collective Intelligence and Customer Experience will lead Innovation. There are many different ways 
to innovate, all of which include collective thinking, most often through contests, but also via a regular 
process of gathering together employees, customers and partners from the value chain. With lifecycles 
getting shorter, the enterprise needs to capitalize on those relationships and anticipate customer needs. 
Hence, making the most of collective innovation is still a fumbling process that has to be formalized. 
5. Networking will be the key of employee excellence. People think more globally as their contacts 
become increasingly international; they pay attention to what their online contacts mention and use 
social networking features to gain greater depth of knowledge in their areas of interest. In this way, 
they have access to multiple advisors and mentors, in addition to raw information; hence, Social 
Networking is a true self-development tool that can be used at any time, including from a mobile 
terminal like a BlackBerry or iPhone.  
6. Employee mobility will increase. As employees increase their visibility and make their expertise 
available to communities, inside or outside their organizations, they will be more frequently solicited. 
This will also happen as they grow the number of online contacts they maintain, as long as these links 
are meaningful.  
7. Organizations will adapt their motivation and career planning systems. To get employees to 
participate in collaborative work, corporations will need to adapt their motivation systems; they will 
also have to find inside the company or recruit externally the best “animators” who will value the 
quintessence of the new tools. Lastly, they need to develop community motivations and rewards, in 
addition to just targeting individuals. Regarding career path, becoming an “animator” (a business 
blogger for example) will be recognized as a specific complementary experience, expert paths will 
become more open as new tools help individuals to become visible and known within the community 
with minimal barriers, and excellence will remain the ingredient for success.  
8. IT Applications will mutate. Some outcomes are already easy to predict: corporate directories will 
become rich applications (not necessarily comparable to social networks such as LinkedIn or 
Facebook but probably with a similar level of rich capabilities), intranets will be customizable and 
presence features and user rating will invade almost every application.  
9. Organization adoption will happen at different speeds. Some companies will adopt Social Networking 
tools and benefits faster than others (learning and reaping the benefits of early adopters) but in the end 
all economical entities that want to survive will get onboard. Several triggers and accelerators will 
help predict how each corporation will do; and different Social Networking corporate models will 
emerge: knowledge management, business development, integration and brand consolidation. 
10. Social Networking may allow increased revenue. As a result of the changes in communication and 
innovation mentioned above, the enterprise will be more visible and accessible to its market. Adopting 
a Social Networking strategy may also allow: expanded reach, conversion of direct marketing and ads 
from static to dynamic to better targeting prospects, faster launch and better new products, 
transformation of CRM in “personalizing” the contact with customers and reconnecting web, call 
centre and online service centres for a better customer experience and retention, facilitation of external 
channel management by easily creating and animating powerful partner extranets other businesses will 
profit as they create new products and reach new markets through the use of these tools.  
 
Last but not least, Social Networking may allow companies to find and address new markets, creating a 
new branch of their strategy as well as marketing and sales practices that we could call “niche management”.  
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5. A technical approach to the SMEs difficulties / adopting the change with minimum stress to the 
business: 
 
These new concepts can be implemented in companies without big financial effort, the technology required 
has gone mainstream for some time now and the service costs are reducing as more service providers join the 
market. Following we will explain the concept of cloud computing and how it can be used to reduce the burden 
of a company’s IT infrastructure and improve the quality of their services at the same time. Making good use of 
the services available in the cloud, where applicable, will bring many advantages which will be detailed in the 
following section. 
 
Cloud 
 
The cloud is a large network of servers that work together to deliver online services. It’s called a cloud 
because all requests from clients are handled by more servers of the network, calculated on certain algorithms, 
and not by a single transparent server. This allows the network to be very scalable and handle a very large 
number of requests promptly, with excellent uptime and redundancy characteristics. 
This concept opens the possibility that instead of having to install licensed software on capable 
hardware for each employee in the company, now there is the choice of running most office related applications 
online, in the cloud, for free or with small costs, off of basic hardware. 
At the same time, some traditionally internal services like mail and file storage can also be 
externalized to the cloud at much reduced costs, eliminating the need for larger data-rooms and additional 
server hardware and software. 
A cloud computing system can be divided into two sections, the front end and the back end, which are 
connected to each other through the internet. The front end is the side the user sees, while the back end is the 
part that the user cannot see, the “cloud”. The front end consists of the client’s computer and the software he 
uses to access the cloud. This software can be an internet browser or a special application. On the back end you 
will find, depending on various computers, servers and data storage systems that together form the cloud. One 
of the servers administers the entire system, monitors traffic and client requests to balance the load. It runs by 
applying a set of protocols through special software called middleware. This allows the networked computers 
to communicate. 
 The range applications that can be run in a cloud-computing environment is limitless, using the right 
middleware. Here is a number of reasons why running applications centrally, in a cloud system, is better than 
running them locally, on your own station: 
- Clients can have access to their applications and information from anywhere on the internet. They 
would be free of a single computer and its hard drive; 
- By moving all the computing strain of the applications on the server side you can dramatically reduce 
the cost of hardware on the clients’ side. High performance and big storage are no longer necessary for every 
user of the network. All they need is a monitor, mouse, keyboard and the minimal computing power to run the 
middleware; 
- Instead of buying licenses for each employee, to have all the office applications installed on their 
separate computers, you can now pay a metered fee to a company that provides those applications in their 
cloud; 
- Having less hardware and applications on-site to worry about can reduce maintenance costs, by 
needing less IT support. 
An important branch of cloud services is called cloud storage. It allows users to save data on a remote 
network of redundant computers where they can access it at any time and from anywhere on the internet. This 
offers a cost effective method of storing work files or old files in a place where they are automatically backed 
up and always available over the internet. 
There are many different types of cloud storage systems, each with specific focus such as storing e-mails, 
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pictures, movies and so on. The simplest form of a cloud storage system is a server with internet access that a 
client can access and send his files to. The server stores the files locally and then can send them back when 
requested by the client. Cloud storage systems are generally composed of hundreds of data servers or more. In 
order to assure data availability every piece of information is stored on multiple machines, this way if there is a 
hardware failure the client can still access his data. If one storage device fails the information on it can always 
be found on another device which takes over the task of serving the information, and the system starts copying 
this information on yet another device which will serve as a backup, thus maintaining data redundancy. 
Although this technology brings many benefits there are some concerns which are worth mentioning. The 
biggest concerns are related to security and privacy. In some cases the choice of handing over all of the 
information to another company is not acceptable. The companies that provide these services though are most 
interested in having the best possible security measures in order to keep their customers. The fact that a client 
can log in from any location and access vital data is also a concern, but this privacy issue can be resolved by 
implementing more sophisticated authentication mechanisms like passwords, certificates and hardware keys. 
There’s also the philosophical problem of whether the data you store in the cloud belong to you or to the owner 
of the actual hardware. 
These new technologies have lowered the costs of once expensive, complicated and limited services like 
e-mail and online storage. 
 
SME Infrastructure Implementations 
 
With the new wave of online services available for free or with very low costs, the idea of SMEs 
implementing their own data rooms or data centres to provide the necessary services has, in most cases, 
become obsolete. The most efficient way to get a business up and running, from the IT point of view, is 
investing in portable, compact, low cost computers and smart phones, coupled with extensive use of online 
services. 
Most SMEs can now benefit from free or low cost online e-mail services, storage for file sharing between 
employees, office suites for working with documents and so on. These generally don’t affect usability or 
performance of these services. On the contrary, many times these online services will prove much more cost 
effective, faster and safer to use. 
For those companies that require greater control over a specific service, like sensitive data storage for 
example, there is no longer a need to invest in high cost hardware. Many of the traditional premium hardware 
suppliers and other new companies have low cost solutions that provide both performance and redundancy that 
fulfills all needs of a small business. Although having certain sensitive services located within the company 
premises gives a sense of control over them, it is always a good practice to have backups of all information in 
another location, in case of catastrophic scenarios life fires, floods or break-ins. 
Companies need to be aware of all the opportunities available now and take advantage of them to increase 
their profitability and performance. 
 
Example of cloud technology implementation in tourism SME 
 
The authors have taken part in the implementation of cloud technology in a small tourism enterprise. They 
have observed how changing everyday computer work in the office from the classic local computer approach to 
using cloud services has improved communication, collaboration of efficiency of all staff members involved. 
The company implemented a service solution customized to its needs by a cloud computing services supplier. It 
consisted of a shared storage space for work documents, an integrated email, contacts and calendar solution and 
a small-scale CRM application. Together these services covered all the needs of the company in one integrated, 
secure, online place. 
The benefits started showing soon both for the management and staff. From the management point of view, 
the starting investment was small compared to the cost of constantly upgrading the hardware in the office and 
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the cost of maintaining all the services in-house. Having a constant monthly fee is much easier to manage. The 
employees, once having learned how to use the new technologies, found it much easier and faster to complete 
their daily tasks. The computers, which were older and sometimes slowed down due to the different programs 
used, no longer created problems for the employees, as all the load was taken over by the computing power of 
the cloud. All the applications being integrated helped the staff improve their response times and increased the 
quality of their services toward their customers. The accountant could manage the financial side of the business 
faster and easier as all the information about the work being done was available in real time. 
 
6. Conclusions 
 
It is undisputed that European countries have recognized the importance of the knowledge economy. 
Knowledge-management activities play a key part within government agendas, corporate strategies and 
pioneering research; examples of good practice here are not difficult to find. In March 2000, the European 
Council in Lisbon launched a ten-year program, the Lisbon Strategy, to focus on the economic, social and 
environmental revitalization of the European Union. The EU has since initiated a number of programs to 
understand intangibles and encourage innovation.  These projects demonstrate the shift that is taking place in 
the nature of the economy. Finally, the bottom line of this topic is that information and knowledge management 
could be working together towards the enterprise development if confusions between the two are out. Some of 
the sources for business success are a clear strategy of any program, transparency of practices and collaborative 
objectives for company, employees and stakeholders.  
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